August 9–15, 2021

Businesses across the country participated in

Safe + Sound Week 2021
A positive experience

A Record Number of Participants
Approximately 3.2 million workers from
5,306 businesses participated in Safe + Sound
Week 2021. 62% of participants were small- to
medium-sized businesses (11-250 employees).
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Partner Communication Channels

100% of partners “strongly
agreed” or “agreed” that
their participation with
Safe + Sound was a
positive experience in
2021.

95% of participants
“strongly agreed”
or “agreed” that
Safe + Sound Week had a
positive impact in 2021.

Satisfaction with Materials

Partners communicated about Safe + Sound Week
through multiple channels. The most popular
channels were:
•
•
•
•
•

Email/Listservs
Facebook
LinkedIn
Twitter
Newsletter/eNewsletter

Other ways participants learned about Safe + Sound
included blogs, presentations, press releases and
print media.
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100% of partners “strongly agreed” (38%) or
“agreed” (62%) that resources were helpful.

www.osha.gov/safeandsound

Popular Safe + Sound Resources

Growing Presence on Social Media

The most downloaded resources for 2021 were:

Safe + Sound Week participants had a potential
reach of 11.9 million users on social media. More
than 80% of the potential reach was on Twitter.
Nearly all mentions of Safe + Sound Week on social
media were either positive or neutral.
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1,058 Build your case for a safety and health
program

Sentiment of Mentions
How did participants feel?

Positive
59%

Neutral
41%

MANAGEMENT LEADERSHIP

Communicate Your Commitment to a Safety and Health Program
Step 1.

Build your case for a safety
and health program

Step 2.
Write a safety and health policy

Safety and health programs are a proven way to prevent
workplace injuries, illnesses, and deaths. For the program to be
e˜ective, everyone in your business should understand why
improving safety and health is important.
How can you build this understanding throughout your
business? Begin by choosing a few people (or one person if you
are a small business) to help you. You will work with this team to
build your case for a safety and health program and carry the
message to everyone else. They should be people who can help
you drive change within the business. Consider choosing people,
both workers and managers, who represent di˜erent areas of the
business, shifts, and facilities. You want to learn about motivations
for improving safety at every level.
Why should the business, or any person in your business, use
their time, energy, and resources to improve safety and
health? Meet with your team to assess the reasons your business
needs a safety and health program. If your business is very small,
consider including everyone in this activity.

Source: Talkwalker

To Do
Form a small team of “safety
champions”—people who can
help you form your safety and
health program and drive change
in your business.

Engaging Social Media Posts

Assess the reasons your business
needs a safety and health
program.

CHS Rochelle
Team members

MOST INFLUENTIAL Partners
Use the table on the next page to consider motivations you and
your business have for improving safety and health. Add any to
the list you think should be included under “Other.” Then rank
them in order of importance to your business, with 1 being the
most important, 2 the next most important, etc. Note whether you
have any examples or data to support your ranking. For example, if
you give a high rank to “Lower our workers’ compensation and
other costs from injuries and illnesses,” note what costs, or
increased costs, support that ranking.

1. National Safety Council
2. National Institute for Occupational Safety and Health
3. Di˜erent
International
Alliance of Theatrical Stage Employees
people will likely rank motivations di˜erently. That’s only
natural. In fact, this range of opinion will help you plan for change
4. andAssociated
Builders
and Contractors
better communicate in ways
that reach everyone.
5. American Chemistry Council
6. American Society of Safety Professionals
7. American Iron and Steel Institute
8. NIOSH Miningwww.osha.gov/safeandsound
9. American Industrial Hygiene Association
10. UL Standards
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